Presenting The
Vision Phase

VISION AWARENESS SUNDAY
September 27

SUNDAY #1 October 4
Looking Back With
Thanksgiving
Building Upon Our Heritage

¢ Campaign Launch

Financial Goals Announced
Pastor's Stewardship Journey
Testimony

¢ Stewardship Theme Message #1
¢ Stewardship Education Lesson #1

SUNDAY #2 October 11

Looking Up Through Worship
Recognizing God As Our
Source of Strength

Campaign Director Stewardship
Journey Testimony

¢ Stewardship Theme Message #2

¢ Stewardship Education Lesson #2
¢ Children’s Poster Making Activities
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An additional commitment opportunity for

SUNDAY #3 October 18

“Looking Out Into The Fields”
Missions and Evangelism Emphasis

Stewardship Journey Testimony
Stewardship Theme Message #3
Stewardship Education Lesson #3
Campaign Video Presentation

SUNDAY #4 October 25
“Looking Forward With Faith

and Joyful Commitment”
Embracing The Vision That Shapes
Our Future

Stewardship Journey Testimony
Stewardship Theme Message #4
Stewardship Education Lesson #4
Altar Of Commitment

First Fruits Offering

FOLLOW-UP
COMMITMENT SUNDAY
November 2

those who have not yet committed.

Capital
Stewardship
Campaign

“Directing God-given resources
To God-given goals.”
Mission Statement
MasterPlan Stewardship Services

Overview

- /

Building
OMOrrow
Together

Full Life Church
St Louis, MO

Equal Sacrifice,
Not Equal Gifts



“As your pastor, | am asking every member and
attender of this church to join me in praying for
the leadership of His Spirit in this Capital
Stewardship Campaign.

These next three years will stretch all of us . . .
but by God'’s grace, this will be our finest hour.”
Pastor Dan Walker

CAMPAIGN
CASE FOR SUPPORT

As | look back over the past few years of the life of
Full Life Church | am very thankful to the Lord for
all of His blessings upon us. He has blessed us with
a great church family that has committed
themselves to building His kingdom in the St Louis
metro area. Many lives have been touched for
Jesus through the ministry of our church.

At this time we are faced with another step in the
path of God’s plan. In order to continue to reach
more people and expand the ministries of our
church, we must establish a building for our
ministry center. The leadership of Full Life Church
believes that the time is now for this to happen.
What this will do for us is significant:

¢ Establish a permanent visible location in the
community

¢ Provide room for ministry expansion

Allow more children’s ministry opportunities

¢ Provide for the expansion of our youth
ministries

¢ Enable community based outreach

¢ Expand our worship and training facilities

*

The question is how can you be involved in
“Building Tomorrow Together.” It will require a
new and greater commitment from each of us at
Full Life Church.

Because of the magnitude of the challenge, each
person at Full Life Church will be asked to pray

about a sacrificial financial commitment toward this
great opportunity before us. This is our time to look
forward and with God’s help begin “Building
Tomorrow Together.”

CAMPAIGN OVERVIEW

Our church has entered a Capital Stewardship
Campaign designed to encourage, educate, excite,
and engage everyone in our church in the principles
of Biblical Stewardship.

1. SPIRITUAL PURPOSE
A Capital Stewardship Campaign is designed to:
Create awareness

Disseminate information
Encourage  fellowship

Build relationships
Cultivate prayer
Enlist ownership & commitment

Prayer and the discovery of God’s will in giving will
be the major issues. Our sole aim is to build
Stewardship into a Lifestyle of Discipleship. This
effort is not an attempt to pressure or coerce. Itis
the recognition that the spiritual goals of prayer
and sacrifice are more critical than the financial
goals.

2. FINANCIAL PURPOSE

The financial purpose is a journey, voluntarily taken,
to discover through prayer and faith what financial
gift God would have each of us contribute to the
capital development needs of the church over the
next 36 months.

w

. CAMPAIGN CHARACTERISTICS

Giving is to be “over & above ...”

The Biblical model is 1 Chronicles 29:1-22.
Giving commitments will be for 36 months.
Giving by definition will always cost us
something.

¢ Giving is to be in response to the leadership
of His Spirit.
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4. THE CAMPAIGN THEME

“I will not offer to God that which cost me
nothing.”
2 Samuel 24:24

5. THE CAMPAIGN PRINCIPLES

¢ “ASpiritual Journey of Discovery”.

¢ Accepting Stewardship as a Discipleship
issue.

¢ Atime to examine our life priorities.

¢ What am | willing to “give up” to “give to”
this cause to which God has called us?

¢ Lifestyle Stewardship is ministry
advancement through applied stewardship.
It provides the impetus and energy for
growth. It translates vision into
accomplishment. Its intent is to encourage
everyone to grow in the grace of giving.

6. CAMPAIGN OBIJECTIVE

To lead each family and individual on a spiritual
discovery of God’s will for their lives in
relationship to His will for the future of your
church.

Our commitment is to use spiritual approaches
to call for spiritual responses.



